
 
 

 
The Com
through 
market y
“base of
coordina
 

This valu
 

• O
E

• B
t

• C
• F
• B
• A
• A
• I
• U
• O

C
P

 

Spac

Commu
countries

participant
the latest 

Enterprise
NetworkA
talked-abo

Now

For mor
can be 
program
Mari Fe
Mari.Fe
http://w
US Department of Co
Co-Exhibitor Program a

mercial Service is committed to helping all US
our affordable, yet powerful package, which pro
our product or service.  Join our Asia Now share
 operations” during the show. While you're out w
te appointments with prospective partners or clie
e-added Co-Exhibitor program designed especially

n-site one-on-one business appointments customiz
mbassy in Singapore and IE Singapore (a $500 value
ooth space to demo your products or services in the 

wo days you exhibit.  
omprehensive regional market research report with in
ull day staffing, for entire duration of show  
ooth space for your company’s marketing materials an
 list of trade leads generated from visitor’s interest in y
ssistance with hotel reservation at special Embassy ra

nvitations to briefings and receptions for USA Pavilion 
se of meetings spaces and lounges 
ne-on-one customized briefings available by Com
onsulates and offices throughout Asia: Australia, Chin
hilippines, Russian Far East, Singapore, Taiwan, Tha

Co-Exhibitor packages are a
es are limited, so that we can provide the max
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